Building Your Online
Marketing Machine

A Two Part Webinar:
Infusing Your Practice
- with New, Ideal Client
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A Look at a case study of a CPA client that generated 600+
calls from online sources of new business during the
bus?/dseaSOH and did it in a way that their competition

couldn’t match Building Your Online
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on the flrst page of relevant Google results

A Determine how to finally get your social media
marketing put on autopilot so scores of targeted
rospects or your serwces can find you and hire you E: WOODARD
irm

A ldentify how to get past the jargon and overwhelm of
the mternet marketing landscape in 2021 to zero in on
the %RITICAL components of an online marketing
machine
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Nate Hagerty

AFormer Marketing Director of muitnillion
dollar firm

A Author of The Complete Online Marketing
Machine for a Modern Tax & Accounting
Firm

AWidely accepted as the premier expert for
online marketing for independent
accounting & tax firms since 2007
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Christian Jones

A Director of Search

ADirects team of 7 who have personally
driven 110,103+ actions on Google on
behalf of clients over the last 18 months

ASmall business owner for 14+ years

AHusband to Christiana and father to
Hudson (2) , baby Jane




Scaling New Heights 2021

A Over 1,000 Certified QuickBooks
ProAdvisors

A Over 100 Unique, Advanced Breakout
Sessions

A Certification Exam Preparation (QBO
Advanced and QuickBooks Payroll)

A Over 100 QuickBooHKstegrated

Solutions
A Intuit Executive Keynotes and A
Interactions /New Heights
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Basic Assumptions

1. You Know You Need More Than a
Website

Conversion-orientation

Email is your hidden weapon

Tactics are constantly changing
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Relationship journey
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The Online Marketin&elationship Journey

@ AdvisorPromarketer DIGITAL DOMINANCE METHOD®
. Awareness ~

. Engage/Subscribe \ I: Google 5 i 4
;?rener 3

. Convert e.oogueAds Pt - L

. Ascend

- CALL TRACKING 2

- GOOGLEMYBUSINESS "
- APPLE MAPS @ |
- BING PLACES — !
g9 ncishst @
Angies list

-20+ MORE
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- YOUR FOUNDATION
- STRONG CONVERSION-ORIENTED COPY
- ON-PAGE OPTIMIZATION LEAD
- SMART LINK BUILDING

- CITATION DEVELOPMENT 1
- WEEKLY BLOGGING

- REPUTATION MANAGEMENT

l Google
Analytics

- LEAD MAGNETS
5 - APPOINTMENT FUNNELS

FOI-LOW'UP - PROSPECT FUNNELS
PRACTICE G Keap #infusionsoft
< Leadpages’

m click funnels
-1040 TRACK

- WRITEUP TRACK
- RESOLUTION TRACK

- THANK YOU FUNNELS
* ADVANCED CLIENT QUALIFICATION
- APPOINTMENT SETTING CAMPAIGN SOCIAL

8 MEDIA
PROSPECTING

- FACEBOOK PAGE DAILY POSTS
- LINKEDIN PROSPECTING

Linked [1})
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Time to Advertise
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